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No. 1 Provider Of Integrated Business, Technology and

Process Solutions on a Global Delivery Platform * .

Sustained Growth
CAGR of 36% in last 5 years

= Part of NYSE’s TMT (Technology-
Annualized Media-Telecom) Index, NSE Nifty
basis Index and BSE Sensex

= Revenue: $640.5 mill for Q3 06-07

Partner to Industry Leaders
= 163 global 500 clients
= 157 clients among Forbes 2000
= 592 active clients as on Dec 31 ‘06

Clients

Global Footprint

= Listed on NYSE

= 53 countries

= ~11,600 employees onsite across
geos

= 24 near shore development centers

Diverse Talent Pool

= 40 nationalities

= 2120 domain consultants

= More than 66,000 employees as of
Dec 31 ‘06
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Global Delivery Footprint o

Europe

= 11 Development centers

= 3 Year CAGR 44%
North America = Employee Strength 4000+
= 5 Development Centers
= 3 year CAGR 40%
= Employee Strength 4200

48 Development / Delivery
centers

Asia-Pacific
= 7 Development centers
= 3 Year CAGR 23%

ROW = Employee Strength 300+
Japan 1%

4%

North
America

Europe
62%

33%
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Wipro in Europe :&

Manpowernr
010207

Country

Total
Aoustria 71
Eelgium 7
Czech Fepublic . .
—— 0 = Finland is the largest base of
Finland 454 I
Flnlanc a5 employees in Europe
e Ll = Apart from the Technology business,

recce L.

Hungary 23 there are additional 200 people from
Ireland G1
= - Hydrauto
Femnva
Hetherlands a3
MNorewans =
Foland
Fortugal 225
Fomania
South Adrica
Spain 10
Sweden L7
Swwitzerland 165
Tunisia
T urleey
(] 2257
Total 4027
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»

Revenues, Reach & Presence in Europe
WIPRO

- Fastest growing and high focus market for Wipro

- Over $650 Mn in revenues
- Over $100 Mn of investments (total

acquisitions prices)
- Three out of 8 acquisitions are European

based (past 1 year)
- Contributes ~31% to overall Wipro revenues
-Successful three way ‘go-to-market’ strategy

- Vertical
- Horizontal / Service line

- Geo
- 150+ active clients (across industries)
- 15+ Development centres in strategic locations across

Europe

-Widest geographical presence
- 22 offices in over 12 countries

- Culturally diverse workforce of over 4000 people onsite
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Acquisition strategy 1&

- Three out of the eight acquisitions European based
- First offshore outsourcing company to pursue strategic acquisition

to build complementary capabilities.
- NewLogic in Wireless Communications - Austria
- Enabler in Oracle based retail solutions - Portugal
— Saraware in Design and Engineering services for Telecom companies
Finland

- Tri-fold objective
— To add niche skill sets to current portfolio
- To increase geographical footprint
— To add locals to the global workforce
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Why in Europe &

We need to be close to customer

Local customers, local employees

To be global you need to be local also

Our growth target by the end 2010 is 120-130 000 employees, there
has to be also people all over world

Typically 20-30% of work done near customer and rest in India
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Thank you




